The Future of Brand
Protection: How Al and Big
Data Are Stopping
Counterfeiting inlits
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Executive Summary

The global market for counterfeit and grey goods has reached unprecedented
levels, posing serious threats to industries ranging from luxury goods to
pharmaceuticals. Despite billions spent on combating these issues, the problem
continues to grow, largely due to fragmented, reactive approaches that fail to
address the systemic nature of the challenge.

This presentation introduces a holistic, technology-driven strategy that
harnesses the power of Artificial Intelligence (Al), Big Data, and Machine
Learning (ML). By focusing on dismantling counterfeit networks at their roots,
this approach moves beyond traditional methods like individual takedowns and
isolated intelligence gathering. The result is a scalable, proactive system that not
only mitigates risks but also creates a sustainable foundation for long-term brand
protection.




Section 1: The Scope and
Sophistication of the Problem

The Rise of Counterfeit and Grey Market Goods

Counterfeit and grey market goods are no longer isolated

issues—they are systemic, global problems affecting nearly every industry. The global trade in counterfeit goods
was estimated at $464 billion annually by the Organization for Economic Co-operation and Development (OECD),
accounting for more than 3% of global trade. Grey market goods, while not always illegal, can be equally
damaging to brands, undercutting pricing and tarnishing reputations.




Industries at Risk

e Luxury Goods: High-value items like handbags, watches, and apparel are
prime targets for counterfeiters due to their strong brand recognition.

» Pharmaceuticals: Counterfeit medications pose severe health risks and are
estimated to account for 10% of all medicines in developing countries.

» Consumer Electronics: Popular items like smartphones, headphones, and
accessories are frequently counterfeited, leading to safety concerns and
warranty fraud.

o Automotive Parts: Counterfeit parts jeopardize consumer safety and
compromise the integrity of supply chains.




The Evolving Threat
Landscape

Modern counterfeit and grey market operators utilize advanced technologies,
global logistics networks, and online platforms to distribute their goods at
scale. These networks are increasingly difficult to trace, as counterfeiters:

e Leverage anonymized supply chains to evade detection.

» Exploit online marketplaces and social media platforms for direct-to-
consumer sales.

» Operate globally, making legal enforcement complex and resource-intensive




Section 2: Why Traditional
Approaches Fall Short

The Current Tools of the Trade

1. Online Takedowns: Platforms like Redpoints and BrandShield focus on identifying and removing counterfeit
listings online. However, these methods address only individual sellers and fail to disrupt the larger networks and
key sources that fuel the problem.

2. Private Investigators: Brands often hire investigators to conduct undercover buys and seize goods. While
effective in some cases, these efforts are labor-intensive and only scratch the surface.

3. Internal Intelligence Efforts: Many companies rely on fragmented internal data to identify counterfeit trends,
but without a comprehensive strategy, these insights remain underutilized.




Key Limitations

» Reactive Nature: Most efforts only begin after counterfeit goods have entered the market, allowing significant
damage to occur.

» Fragmentation: Current methods lack integration, with brands, investigators, and enforcement agencies, and
multiple jurisdictions working in silos.

« Lack of Scale: Counterfeiters operate at speeds and scales that traditional methods cannot match, rendering
these efforts insufficient.

eLack of High-Tech Tools: Technology exists that can provide a comprehensive top-down look at the entire
operation to determine what is really happening, and how to stop it.




Section 3:

A Comprehensive, Technology-Al-
Driven Strategy

Moving Beyond the Status Quo

A holistic strategy requires addressing the problem at its

roots—by targeting the top levles of networks and manufacturers, that produce and distribute counterfeit goods
rather than merely the end sellers. This approach allows us to map out entire organizations and relies on
integrating advanced technologies and coordinated efforts.




Key Components of the Strategy

1. Al-Powered Intelligence:

o Automates the analysis of all online sellers, against existing sellers, counterfeit patterns in online listings,
supply chains, and transactions.

e Uncovers hidden connections between sellers, distributors, and manufacturers.

» Detects anomalies in product flows to identify counterfeit hotspots,and locations.




Big Data Integration:

e Centralizes data from disparate sources,
such as shipping records, customer
complaints, known sellers, current buyer lists,
internal intelligence and investigative efforts.

e Enables comprehensive compilation, trend
analysis, revealing the big picture of
counterfeiters, distributors, manufacturers,

and sellers.
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3. Machine Learning for
Proactive Monitoring:

« Trains algorithms to recognize emerging counterfeit behaviors.
Predicts potential threats based on historical data and real-time insights.
. Geolocation and Supply Chain Analytics:
Tracks the movement of goods to identify counterfeit production hubs and distribution networks.

Allows geofencing of known locations, and patterns and networking of key players.
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Section 4: The Benefits of a
Holistic Approach

Uncovering the Iceberg

Traditional methods only address the visible tip of the
problem. A holistic strategy digs deeper to uncover:

 Manufacturing Hubs: Identify factories producing counterfeit goods.

 Distribution Networks: Map the logistics routes used to transport illicit

goods.
e Online Ecosystems: Analyze seller networks across platforms for coordinated
takedowns.
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Increased Efficiency
and Scalability

e Al and Big Data reduce the need for costly
manual investigation, allowing enforcement
teams to focus on high-value targets.

e Scalable solutions ensure that enforcement
keeps pace with the speed and complexity of
counterfeit operations.




Enhanced ROI

By preventing counterfeit goods from entering
the market, brands can protect revenue,
improve consumer trust, and reduce legal and

enforcement costs.




Want to learn more?
Contact Us:

Next 72 Intelligence
Bruce Anderson CEO
confidential@thenext72.com




